
Recreational Boating & Fishing Foundation Overview 
 

PREPARED FOR FISHSMART 
 

March 2013 



RBFF HISTORY 

Established in 1998 in response to declining 

rates of boating and fishing participation. 



MISSION, 

VISION & 

GOALS 



 

MISSION 
To implement an informed, consensus-based 

national outreach strategy that will increase 

participation in recreational angling and boating 

and thereby increase public awareness and 

appreciation of the need to protect, conserve 

and restore this nation’s aquatic natural 

resources. 



 

GOALS 
1.Increased participation in 

boating and fishing each year. 

2.Increased public awareness of 

sound fishing, boating and 

conservation practices each year.  

 



 

PARTICIPATION 

11% increase in fishing 

participation over the last five years 
 

10% increase in boating 

participation in 2011 

 

USFWS, 2012 

NMMA, 2012 



TAKE ME FISHING 

BRAND 



TAKE ME FISHING BRAND 

Brand Promise: Memories aren’t 

made, they’re caught. 

 

Brand Positioning: Take Me Fishing™ 

is your trusted resource to create a 

memorable and successful day on 

the water. 

 

 
 

 
 

 

 

 



 

TARGETS 

CORE 
• Lapsed & Occasional 

• Men 25-54 

• Skews Caucasian 

• Skews C/D Counties 
 

GROWTH 
• Family Outdoors 

• Outdoor Enthusiast 

• Hispanic 
 

SECONDARY 
• Avid Anglers 

• Men 50+ 



 

PRINT ADS 



 

DIGITAL ADS 



 
 TV 

 Radio  

 Print 

 Carries 

‘Conservation’ 

Message  
 
 

 

 

 

PSAs 

35,000 airings and $7 million in earned media! 
FY13 as of 2/28/13 



 

SOCIAL 

171,000 
Likes 

8,600 
Followers  

FY13 as of 2/28/13 



DIGITAL 

PROPERTIES 



TAKEMEFISHING.ORG 

5.2 million unique visitors!   FY13 as of 2/28/13 



MAP 
    

Mobile friendly & Embeddable 

 60+ Partners 
 



MOBILE 

Mobile Site     Boat Ramp App

  



STATE 

PARTNERSHIPS 



FISHING LICENSE MARKETING 

PROGRAM 
• Nationwide effort with 35 states.  

 

• Distributed 2.59 million mail 

pieces reminding lapsed anglers 

to buy a fishing license.  

 

• RBFF fully funded and 

implemented the program on 

behalf of state agencies. 

 

• Participating state agencies 

receive 100 percent of the 

revenue. 



2012 STATE PARTNERS 

 STATE FISHING LICENSE MARKETING PROGRAM 



• 242,912 Fishing 

Licenses Sold 

 

• $4.8 Million in Total 

Revenue 
 

FISHING LICENSE RESULTS 



BOAT REGISTRATION 

MARKETING PROGRAM 
• Started as a pilot, was expanded 

into a nationwide effort with 15 

states.  

 

• Distributed 450,000 direct mail 

pieces, reminding boat owners 

with lapsed registrations to re-

register their boat.  

 

• RBFF fully funded and 

implemented the program on 

behalf of state agencies. 

 

• Participating state agencies 

receive 100 percent of the 

revenue. 

 



TN 

2012 STATE PARTNERS 

 BOAT REGISTRATION MARKETING PROGRAM 



• 32,000 Boats Registered 

in 15 States 

 

• $1.16 Million in Total 

Revenue 
 

BOAT REGISTRATION RESULTS 



YOUTH 

EDUCATION 



YOUTH EDUCATION 

INITIATIVES 

• Explore the Blue with Discovery 

Education 

• Boy Scouts of America Patch Program 

• RBFF National Fishing and Boating       

Youth Education Grants  

• Outdoor Nation Young Adult-led 

Movement 

 

Nearly 700,000 youth introduced to 

boating and fishing so far this year! 
FY13 as of 2/28/13 



RESOURCES 



 

RESOURCES 

Photo Library 

Marketing Guide 

Research 
 

- Participation 

- Market Segmentation 

- Consumer Trends 

 

More Info: TakeMeFishing.org/corporate 

 



Thank you 


