
Careful Catch
A Voluntary Program to Address a Management Issue in the Chesapeake



Program History

• Began in 1992 as joint venture 
between Chesapeake Bay Foundation 
and sports fishing organizations 

• Bill Goldsborough
• Purpose was to propagate  C&R 

ethics though grass-roots cultural 
development

• Original goal was to reach 10,000 
anglers in 1st year though face-to-
face interaction with 50 volunteers. 



Program History
• Workshops were conducted in 

Maryland & Virginia. 
• Attendees were given tools, 

fishing equipment, and 
brochures.

• Anglers were asked to talk to 
other fishermen about the 
benefits of responsible fishing, 
such as the use of barbless 
hooks, circles, etc.



Modern Program
• Re-purposed in 2008 due to 

increasing popularity of social 
networking

• Additional funding via a grant from 
Boat US Foundation

• Founding partners of 
CarefulCatch.com and 
CarefulCatch.facebook.com are CCA 
Maryland, CBF, Boat US Foundation 
with help from volunteers and 
businesses

• Participation of fisheries biologists & 
researchers – Rudy Lukacovic



Concept:   Integration of scientifically 
verified ethics into fishing culture.

• Fishing Clubs & Organizations
• Website
• Social Networks (Facebook/Twitter, etc.)
• Internet mailing lists & bulletin boards
• Word of Mouth
• Speaking Engagements
• Public Events Presence
• Key Individuals



Basic Outreach Principles
• Good for the fish - good for 

the fisherman
• Incorporate fishing tips
• Plan ahead & be prepared
• Proper handling (including 

gear recommendations and 
revival techniques)

• Circle hooks, barbless hooks, 
reduced trebles, etc.

“A picture saves a thousand fish.”



Everyone catches and releases

• Most fishermen love to eat fish
• We all invariably catch sub-

legal, over-sized, out-of-
season, etc. 

• Over a million fish released in 
the Chesapeake annually

• The most conservative 
fisherman may be the one who 
gets a limit and goes home, 
but….



Website
• Designed by local internet company who 

are fishermen with input from coordinators
• WordPress format for easy updating by 

multiple users
• Graphics oriented
• Social network linked with pictures of users 
• Sections on best practices, science, news, 

media (video) and discussion forums





Science Based Approach

• Includes best practices section with 
scientific data supporting each technique





Media Section
Includes video demonstrations of 
scientifically validated techniques



News & Action Section

• Latest scientific data on individual species
• New regulations or recommendations
• Public comment and meeting notifications







Key Individuals
• Fishing Guides
• Charter Captains
• Fisheries Scientists
• Authors & Sports Writers
• Biologists & Conservationists
• Popular personalities
• DNR integration?
• Good fishermen!



Press Examples













Mailing Lists & Bulletin Boards
• Better to demonstrate than preach
• Nothing beats fishing reports with photos
• “What works for me.”
• Announce programs, updates, and coming 

events
• Promote activities of key individuals & 

sponsors



Speaking Engagements

• Start & end with fishing reports and forecasts
• Describe Careful Catch program’s activities and 

goals
• Bring tools and demonstrate specific techniques
• Integrate the science
• Show what’s in it for them
• Ask for their help



Public Events

• Opportunities to raise awareness (example: Diamond 
Jim)

• Doesn’t have to be a booth or table – take brochures 
and ask

• Incorporate in lectures
• Get outside the “fishing world”



Limitations

• Financial
• Volunteers
• Lack of Agency Participation
• Lack of science
• Resistance to Change
• Ingrained Bad Practices



Future Plans & Goals
• Updated Brochures
• Mobile App 
• Best practices for other species
• Integration with Similar Efforts 

(FishSmart, iFish, RAAIs)
• Broader scope
• Add environmental stressors
• More website & social networking 

participation
• Additional Volunteers 




