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aguipmentte-employ by anglers

and regulatory agencies to

lErease the survival of angler-
= zaught and released saltwater

= fishes, with emphasis on reef

- fishes under a variety of

conditions/fisheries.
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|f LE angler can not

~f—_-implement it we have not
| changed a thing!
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FishSmaris=

AYpartnersnip between government,
& the sportfishing industry and
recreatlonal anglers, to reduce

mtended mortality from recreational
—-ﬂshmg through cooperative research,
= proactive/innovative public awareness
~  and development of technology
and techniques.
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Gently PDoes [t!is the theme of a campaign
showing recreational fishers how to
release fish to improve their chances of
survival.
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Australian Government RECFISH
AUSTRALIA

Fisheries Research and
Development Corporation
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Imorove survival of
f

/e
released

- Better understand the effects of fishing
(research)

- Adopt an consensus code of best practices



Irnorove meaneagernens

> Reduction in mortality of released
fish

> Inclusion of fish survival rates in
stock assessment



Investment

> Largest investment in any
recreational fishing issue

> FRDC a catalyst and provided
funding for the management of the
strategy

> 18 projects from 2001-2009
> Total investment $7.2m (AUS)
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Promoilon of Best Praciicas
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> National TV campaign in 2003 featuring well
known fishing identity Andrew Ettinghausen

> Best practices video (now DVD) featuring ET

> Pamphlet promoting best practices sent to
all tackle shops around Australia.

- Pamphlet included as a lift out in national
fishing magazine, sent to fishing clubs and
provided to government agencies

> Website with fact sheets
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ntormation Products

THE
RELEASE
WEIGHT

it TO IMPROVE THE
barramui SURVIVAL OF

RELEASED REEF FISH

barramundi caught and

Toassess the physiologid
times of angler caught b
were taken from over 10|
for changes in the blood!

To determine the post-re he effects of two ty
caught barramundi were oninjuries to large
transmitters and tracked assessed at the aqu

Territory Wildlife Park, Nort X ks mn:m- ey

o2 types of net the knotted anc % . USE KNOTLESS LANDING NETS
of barramundi in a freshy 4 )0 L3
90%.Italsofound that b TePresented two commonly} s Corrpsamcin krwited lareing sels, rosede

T s, s st e smacd ) chavigge
Barramundi were caught and 1o cuy Ihemact e et
for 60 seconds and then releas -:'5'-'.: :": “__l::-s::
where injuries to the body an &

summer was foner. o Do released flathi e ' MAINTAB WATER QUALITY

Al of the barramundi examing kg ol pvaly = ot
abrasions and fin damage afte]} Due tu size and bag lmits many foth) el by ek ol fom
landing nets but the extent of EEEE—— knowen aheut hiw many of these fich

greater for those fish held in th

build-up were more stret
than those caught in the
consequently, the post-rc

The Tasmanian
Therefore the use of knotless 1 buired aollaheral _USE THE ]
recommended for catch and 1 F dews The mof e, strt Tmcon, o e

Northern
Torttory
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> Surveys of rec fishers before and after the
national TV campaign to assess changes in
attitudes and practices

> Survey of tackle industry to determine
changes in purchases of fish friendly tackle
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Resulits

- Best practices well understood by
fishers

> TV campaign had 59% recall and 35%
said it helped change their practices

> Sales of some fish friendly tackle
increased 20-50% in the outlets
surveyed
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FishSmarte" ™
Develop-Information

> S FEwithithis barotrauma workshop

aIy5|s of the use of release
= .-:mortallty in FMPs.

= # Analysis of current outreach
products.

e Identify Fish Friendly Products
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|II communicate results
through...

J,)L < mart website

= __creatlonal Boating and Fishing
f:' Joundatlon (RBFF)
== Sea Grant
—e Federal and State Fishery agencies
e Councils and Commissions

e Industry
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FishSmarte" "
-RBFF-Communications

> Al Ilans used TV and print media
SFs A_)r W|II use active web content

J JJ elopment of web material is only the
ij-n aginning. RBFF spends considerable
——resources driving anglers to their material

~through commercial marketing and

advertising mechanisms

e Complemented by ongoing market
research
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|cheIIe Lampher, Vice President,
Marketmg, Recreational Boating
and Fishing Foundation




